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1. Purpose & Background
1.1 Purpose
The State Treasurer (“Treasurer”) is the Trustee of the Iowa Educations Savings Plan Trust (“Trust”). In
that capacity, the Treasurer, is soliciting proposals from qualified professional firms interested in
developing and executing a public relations strategy targeted to key media, the business community and
stakeholders for College Savings Iowa.
The Treasurer is seeking a Firm (“Firm”) to provide services detailed in this RFP. This RFP is not an
offer to contract but seeks the submission of proposals from interested Firms that may form the
basis for negotiation of a professional services agreement. The Treasurer reserves the right to reject
any or all proposals and to solicit additional proposals if that is determined to be in the best interest
of the Trust.

1.2 Background
College Savings Iowa is Iowa’s direct-sold 529 plan under the Trust, which is administered by the
Treasurer. The plan allows parents, grandparents, friends and relatives to invest for education expenses
on behalf of a future student (“Beneficiary”). With funds and earnings from a College Savings Iowa
account, families can pay for qualified education expenses at accredited schools in the U.S. and abroad.
College Savings Iowa encourages families to plan ahead for their students’ future higher education
expenses, in many cases reducing the need for future student loans. While there are no age restrictions
on a Beneficiary, College Savings Iowa’s primary target market is parents who are age 25-49 that have
young children. A secondary audience is grandparents of young children.
Parents, grandparents, family and friends can invest in College Savings Iowa for a Beneficiary. Neither
the beneficiary nor the participant has to be a resident of Iowa. However, Iowa taxpayers are able to
take advantage of the State of Iowa tax deduction. For 2022, up to $3,522 is deductible from the Iowa
income taxes per Beneficiary account. This number is adjusted annually for inflation.
One of the selling points of College Savings Iowa is how easy it is for investors – they do not have to have
professional investing experience to invest with the plan. Contributions can be as little as $25 ($15 when
contributing through an employer) and the accounts are easy to manage online, through the plan’s app
or by contacting the plan by phone. College Savings Iowa has 14 different investment options for savers
to choose from. Four of the options are age-based tracks, which automatically move the funds to a more
conservative saving option as the beneficiary gets older and closer to higher education age. When it is
time to use the funds, savings can be used to pay any qualified education expense (e.g. tuition, room,
board, book, supplies, etc.) and the withdrawals will be tax-free.
College Savings Iowa partners with Ascensus College Savings Recordkeeping Services, LLC (“Ascensus”)
who provides recordkeeping services. Their services include maintenance of the website as well as a
local representative dedicated to College Savings Iowa who provides additional marketing and outreach
support.
College Savings Iowa currently has over $6.3 billion in assets across over 277,000 accounts with over
$3.7 billion having been withdrawn to pay for qualified education expenses since the inception of the
program. Since College Savings Iowa is a national 529 plan, 55% of the accounts and 34% of the assets
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are owned by non-Iowa residents. Additional information on College Savings Iowa is available on
CollegeSavingsIowa.com.

1.3 Funding
The budget for the services under this agreement may vary from year to year and be based upon
priorities (awareness vs growth of the program) as well as priorities within the overall Trust budget.
Over the last four years, the marketing budget has averaged just over one million dollars. In broad
categories, the percentages have averaged:
TV/Radio Media Buys:
Digital Advertising:
Direct Mail:
Miscellaneous Activities:

30-50%
20-45%
20-35%
2-10%
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2. Scope of Services
A Firm shall provide all goods or services and deliverables as required, described and detailed in the
appropriate section(s) below and shall meet all service and delivery timelines as specified by this RFP. A
Firm may use subcontractors, whom must be disclosed in their proposal.

2.1 Marketing and Strategy Initiatives
The Firm, at the direction of and in consultation with the Treasurer, shall develop and execute a
comprehensive, strategic and innovative marketing plan for College Savings Iowa that is targeted to key
media, the business community and stakeholders (including prospects and existing account owners).
The plan will contain annual marketing goals and related strategies in an effort to accomplish, among
other goals, creating awareness of the purpose of the plan and highlighting the benefits, expanding
participation in the program as well as driving additional assets to the program from existing and new
account owners.
When applicable, the Firm shall work with the Treasurer to ensure the Program’s marketing and
informational materials are in compliance with the Iowa Code, as well as all other applicable laws, rules
and guidance.
Toward that end, the Firm shall develop and execute a public relations and marketing strategy including,
but not limited to digital, broadcast, radio, community events, print, social media and internet. The Firm
shall accomplish these goals by performing the following marketing and strategy initiatives.

2.2 Public Relations and Program Identification
The Firm shall work with College Savings Iowa and its partners to execute all public awareness and
growth campaigns.
a) Oversee all the artistic aspects of advertisements.
b) Create visual concepts within the brand guidelines that inform and encourage new and ongoing
participation in the programs.
c) At the request and direction of the Treasurer, assist and provide support to the Treasurer in its
public relations efforts to cultivate a positive reputation for the program through various
communications, including, but not limited to, traditional media, social media, public service
announcements, press releases, editorials and in-person engagements.
d) Develop partnerships, sponsorships or alliances with other individuals or entities (including, but
not limited to, Chambers of Commerce, financial institutions, minority markets, low income
households, educational organizations, government agencies and any other corporations,
partnerships, businesses and associations) to market the Program. Additionally, encourage the
entities to allow its employees to contribute to College Savings Iowa accounts through direct
deposit.
e) Coordinate with the field representative provided by Ascensus on goals, initiatives and
execution of campaigns.
f) Develop a community outreach plan in conjunction with “d” above, which could include
Treasurer staff and the field representative provided by Ascensus to be in local communities
around the state.
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2.3 Print Materials
The Firm, in conjunction with the Treasurer will be responsible for all the design of the printed materials
used to market the plan; including, but not limited to, photographic services, layout and design, artwork,
copy writing typesetting, production and digital imaging. Below are some examples of printed materials:
a) Enrollment Kit Brochure. The Enrollment Kit provides prospective participants with all the details
about the plans. The current Enrollment Kit Brochure is 8.5 x 11 inches in size and is 16 pages of
text. It accompanies the plan’s Program Description and one return envelope. The Enrollment
Kit is also available digitally on the College Savings Iowa website. The Firm would be responsible
for concept, layout and design. The Firm would not be responsible for printing, but it will need
to provide a print ready file and coordinate delivery to the printer.
b) Tri-Fold Slimline. The slimline provides a general overview of College Savings Iowa and the key
benefits of the plan. Typically, the slimline is a tri-fold, color piece that is used for public
distribution, displayed at other public places or to accompany mail pieces. The goal of this piece
is to provide an overview of the key features of the plan for easy distribution. The Firm would be
responsible for concept, layout and design. The Firm would not be responsible for printing, but
it will need to provide a print ready file and coordinate delivery to the printer.
c) Prospect Mailer. Prospect mailers are used to target prospective participants. The target
audience has traditionally been generated from internal resources and commercially purchased
lists that would be coordinated by the Firm. The Firm is responsible for the concept, layout,
design, printing and distribution.

2.4 Out-of-State Marketing
The Firm should create a campaign for states that may not have a tax incentive to open a 529 plan
within their state. This campaign may include, but shall not be limited to, a combination of the
following:
a) Digital Marketing. Develop advertisements and web designs (as applicable) to promote
information about College Savings Iowa’s purpose, achievements and advantages and provide to
the Treasurer creative assets in any dimensions for the design of collateral pieces.
b) Search Marketing. Purchase and place advertising in regards to key words and browser
searches.

2.5 In-State Marketing
The Firm should create a campaign to encourage Iowans to save with College Savings Iowa and promote
the benefits. This campaign may include, but shall not be limited to, a combination of the following:
a) Digital and Search Marketing. Develop advertisements and web designs (as applicable) to
promote information about College Savings Iowa’s purpose, achievements and advantages and
provide to the Treasurer creative assets in any dimensions for the design of collateral pieces.
b) Radio and Broadcast Marketing. Develop advertisements and web designs (as applicable) to
promote information about College Savings Iowa’s purpose, achievements and advantages and
provide to the Treasurer creative assets in any dimensions for the design of collateral pieces.
c) Purchase and place advertising with the approval of the Treasurer. For background, typically
broadcast media has been limited to media markets that have primary viewer/listening
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audiences within the state. Border communities have typically been supplemented with
OTT/CTT and cable/satellite buys.

2.6 Research and Analytics
In consultation with and at the direction of the Treasurer, the Firm shall perform ongoing research to
determine a creative strategy and to identify target audiences for marketing and public relations efforts
to promote and encourage participation in the plan. Such research shall include, but not be limited to,
surveys, focus groups, census data, income by zip code analysis and Iowa savings rate data. The Firm
shall recommend and manage various projects, including working with Firms to provide insight and
analysis into research findings and reporting. The Firm will have access to any program statistics that are
available and pertinent to deriving current savers demographics that could aid in determining a strategy.

2.7 Additional Marketing, Advertising and Research Services
From time to time, the Treasurer may request the Firm perform additional marketing, advertising and
research services for programs not specifically addressed in this RFP (e.g. Great Iowa Treasure Hunt or
IAble), yet still falling under the Contract’s Scope of Services. The Treasurer shall request these
additional services in writing to the Firm detailing the services requested and time frame in which the
Treasurer requests the services be provided. The costs associated with these services would be paid
from other sources, but should be charged at the same rate under the contract derived from this RFP.

2.8 Account Management, Monitoring and Reporting
On an ongoing basis, the Firm shall develop a monitoring system and performance measures to assess
the effectiveness of the various marketing methods, efforts and campaigns utilized to market the
Program. The Firm shall provide a summary of activity after each marketing campaign. These reports
shall be delivered no later than 30 days after the completion of the campaign. The Firm’s reports shall
specifically include an evaluation of the effectiveness of each marketing campaign. Reporting on the
performance of the paid media results and public relations outcomes are to be provided on a monthly
and quarterly basis. The reports are to compare data for each, year over year, and include an analysis
along with recommendations in order to optimize performance and drive results.
The Firm and the Treasurer shall meet at least twice monthly to review progress, provide necessary
guidance to the Treasurer that may arise and provide advice and consultation for new initiatives.
Meetings may be held at the Treasurer’s Office or virtually as determined by the Treasurer in its sole
discretion. In addition, an orientation meeting shall be held after an award. The Firm must also agree to
ad hoc meetings throughout the year at mutually convenient times to address issues of concerns with
existing projects; brainstorm new projects and initiatives; or to receive status updates with accurate
timelines for ongoing or future projects.
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3. RFP Questions
Provide answers to the following questions in your Proposal.

3.1 Questions
Please include the questions as well as your answers in your response.

Part I: Organization
1. Provide a brief overview of your organization. Describe your organization’s corporate structure,
including holding companies, parents, subsidiaries and affiliates, year established, number of
clients and size.
2. Provide your organization’s primary location(s) as well as the location(s) of any facility or office
located outside of the primary location(s) that will be used to provide the Services.
3. Provide an organizational chart and include the names, positions, and a brief biography of all
management and other key staff who would be involved in providing the services.
4. Will any services be performed outside of the United States? If work must be performed outside
of the United States, provide a detailed explanation of why this is required. If not, provide a
statement certifying that services will not be performed outside of the United States.
5. Provide a description of the various types of insurance coverage (carriers, risk coverage, levels,
limits, deductibles, expiration dates, etc.) you have in place to protect your clients.
6. Do you intend to use subcontractors? If so, for what services? Provide the name of all
subcontractors that you intend to use or may decide to use to perform services under this RFP.
7. Outline in general terms any experience that your Firm has in working with state government
agencies. Provide the name of the agency, contact person, and a brief description of the
project(s).
8. Describe factors or reasons we should consider your firm more favorably than your competitors.
9. Provide the following information on at least 3 clients (including contact persons) for whom
similar services as described in this RFP are provided:
a. Client
b. Client size
c. Address
d. Contact with title
e. Telephone Number
f. Length of Relationship in Years
g. Services provided

Part II: Experience
10. Provide a profile of the team that would be assigned to College Savings Iowa and the State
Treasurer. Include professional highlights, qualifications, tenure with your Firm (and in the
public relations profession).
11. Describe any experience your Firm has in working with states on a Qualified State Tuition
Program (under Internal Revenue Code 529). Name the state, type of plan (savings or prepaid),
and the person in the agency who served as your primary contact. Also, list the specific role your
Firm has or had in promoting the program.
12. Profile two projects that your Firm has undertaken in the past two years that you consider to be
representative of your Firm’s overall capabilities. Describe why these projects were successful,
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what client objectives were achieved, and how the projects demonstrate the expertise and
services sought currently by the Treasurer. If possible, please include at least one project with a
community outreach component. Also, indicate which members of your proposed College
Savings Iowa team participated in these projects, and provide a name and contact information
for the clients involved.
13. Provide sample reports regarding campaign performance.

Part III: Strategy
14. Provide a brief overview/sample strategy or approach for the following objective: Increase
awareness of College Savings Iowa among Iowa parents with children under 12.
15. Describe the process involved in creating radio, television, print and digital advertisements that
support a statewide media campaign and the steps involved in it.
16. Describe your experience developing campaigns from concept to execution as described in the
Scope of Work.
17. Firms are encouraged to be as creative as possible in responding to this RFP. Based on your
review of the background information, specific needs and requirements, discuss any
creative approaches to this service that have not been specifically requested or would
enhance efficiency and/or reduce costs. Include any other services that you can provide to
the Treasurer.

Part IV: Research
18. Describe in detail your ability to understand local demographics and modify a successful
approach and marketing campaign based on local conditions and criteria.
19. Describe how you would approach researching Iowa demographics to determine a target
market?
20. What techniques would you utilize to gain an understanding of what messaging to use to
successfully grow the program?

Part V: Performance Review
21. Iowa Code Section 8.47 requires, among other things, that state agencies entering into service
contracts base payment for those services on the contracting party’s performance. Please
provide recommendations concerning: (a) how your compensation may be tied to performance,
(b) what services may be subject to performance measurement, (c) suitable performance
measurements, and (d) what methods may be used by CSI to review and monitor your
performance. Please recommend for consideration possible contract incentives, disincentives
and at-risk compensation.

3.2 Financial Proposal
The evaluation process is designed to award this procurement not necessarily to the Firm of least cost,
but rather to the Firm whose proposal best meets the requirement of this RFP. However, Firms are
encouraged to submit proposals which are consistent with state government efforts to conserve the
Trust resources.
In order to assist Firms in the preparation of their Financial Proposal and to comply with the
requirements of this RFP, Attachment B: Financial Proposal has been prepared for Firms to submit their
proposals. The Financial Proposal is to be signed and dated by an individual who is authorized to bind
the Firm to the prices entered on the Financial Proposal Amendment.
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4. Administrative Information
4.1 Purpose
The purpose of this Request for Proposal (“RFP”) is to solicit proposals from Firms to provide public
relations services for College Savings Iowa.

4.2 Procurement Timetable
Issue RFP
Requests for clarification and questions due
Response to questions, issues and any RFP modifications
Proposals due to Treasurer’s Office
Interviews scheduled, if any (could be virtual or in person)
Notice of award(s), if any

January 18, 2022
January 26, 2022
January 31, 2022
February 11, 2022
Week of February 7 and 14
Around February 21, 2022

The Treasurer reserves the right to adjust the schedule of events as needed.

4.3 Requests for Clarification
Firms may submit written questions regarding the procurement process and interpretation of the RFP.
Firms must submit their questions by the deadline posted above with the subject line “RFP Question” to
the following RFP Coordinator:
Alicia Callanan, Consumer Programs Manager
RFP Coordinator
Email: alicia.callanan@tos.iowa.gov
Oral questions will not be permitted. If the questions or requests for clarification pertain to a specific
section of the RFP, the page and section number(s) must be referenced. From the issue date of the RFP
until the deadline for submitting proposals, Firms may contact only the RFP Coordinator with regard to
the RFP. The RFP Coordinator will respond only to questions regarding the procurement process and
interpretation of the RFP. Firms may be disqualified if they contact any employee of the treasurer’s
office, other than the RFP Coordinator.
The Treasurer assumes no responsibility for verbal representations concerning conditions made by its
officers or employees at any time, unless such representations are specifically incorporated into this RFP
or written addenda to the RFP. Verbal discussions pertaining to modifications or clarifications of this RFP
shall not be considered part of the RFP unless confirmed in writing by the RFP Coordinator. Any
information provided by the Firm verbally shall not be considered part of the Firm’s proposal. Only
written communications from the Firm and received by the RFP Coordinator will be accepted.
This section shall not be construed as restricting communications related to the administration of any
contract currently in effect between a Firm and the State.
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4.4 Iowa Statutes and Administrative Rules
The term and conditions of this RFP, any resulting contract, and any activities based upon this RFP shall
be governed by and construed in accordance with the laws of Iowa.

4.5 Amendment to the Request for Proposal
In the event it becomes necessary to amend, add to or delete any part of the RFP, such amendment will
be provided to all Firms who indicated via email their intent to respond or Firms who did respond to the
RFP. The Firm's response must include acknowledgment of all addenda.

4.6 Submission of Proposals
No more than one proposal per Firm should be submitted. The Firm should designate one person as the
principal contact with respect to this RFP. No proposals will be accepted after the date and time
specified in this section.
Responses should be emailed to:
Alicia Callanan, Consumer Programs Manager
RFP Coordinator
Email: alicia.callanan@tos.iowa.gov
Responses must be received in the Treasurer’s office not later than 4:30 p.m. on the date indicated in
Section 4.2.
Prior to the deadline, contact concerning this RFP should be limited and in the format described above.
However, after the deadline, please be advised there is to be no contact with any staff member of the
Treasurer’s office with respect to this proposal until a decision has been announced.

4.7 Cost of Proposal
The costs of the preparation and delivery of the proposal are solely the responsibility of the Firm.

4.8 Waiver of Deficiencies
The Treasurer reserves the right to waive minor deficiencies in a proposal. The decision as to whether a
deficiency will be waived or will require the rejection of a proposal will be solely within the discretion of
the Treasurer. Each Firm is specifically notified that the failure to comply with or respond to any part of
this RFP requiring a response may result in rejection of its proposal.

4.8 Clarification of Proposals
The Treasurer reserves the right to contact a Firm after the submission of proposals for the purpose of
clarifying a proposal. This contact may include written questions, interviews, site visits, a review of past
performance if the Firm has provided services to the State or any other political subdivision wherever
located, or requests for corrective pages in the Firm’s proposal. The Treasurer will not consider
information received from or through Firm if the information materially alters the content of the proposal
or the type of services the Firm is offering to the Treasurer. An individual authorized to legally bind the
Firm shall sign responses to any request for clarification. Responses shall be submitted to the Treasurer
within the time specified in the Treasurer’s request. Failure to comply with requests for additional
information may result in rejection of the proposal.
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4.9 Rejection of Proposals
The Treasurer reserves the right to reject any and all proposals, in whole or in part, received in response
to this RFP at any time during the solicitation process. Issuance of this RFP in no way constitutes a
commitment by the Treasurer to award a contract. This RFP process is for the benefit of College Savings
Iowa and is intended to provide the Treasurer with competitive information to assist in the
determination if and how an external marketing and public relation service Firm could benefit the
program and its participants.

4.10 Proposal Disclosure Prohibition
Until a contract resulting from this RFP is executed, no employee, agent or representative of any Firm
shall make available or discuss its proposal with the press, any elected or appointed official or officer of
the State of Iowa, or any staff member of the Treasurer's office, unless specifically authorized to do so
by the Treasurer or Chief of Staff.

4.11 News Release Prohibition
Firms shall not issue any news releases or make any statement to the news media pertaining to this RFP
or any proposal or contract or work resulting from this RFP without the prior written approval of the
Treasurer.

4.12 Copyrights
By submitting a proposal, the Firm agrees that the Treasurer may copy the proposal for purposes of
facilitating the evaluation or to respond to requests for public records. The Firm consents to such
copying by submitting a proposal and warrants that such copying will not violate the rights of any third
party. The Treasurer will have the right to use ideas or adaptations of ideas that are presented in the
proposals.

4.13 Proposals Property of Treasurer
All proposals, whether accepted or rejected, become the property of the Treasurer and shall not be
returned to the Firm. Once the Treasurer executes a contract, the contents of all Proposals will be public
records available for inspection by interested parties, except for information for which Firm properly
requests confidential treatment according to exceptions provided in Iowa Code Chapter 22 or other
applicable law.

4.14 Public Records and Requests for Confidentiality
The release of information by the Treasurer to the public is subject to Iowa Code Chapter 22 and 781
Iowa Administrative Code Chapter Two. Firms are encouraged to familiarize themselves with these
provisions prior to submitting a proposal. All information submitted by a Firm may be treated as public
information by the Treasurer unless the Firm properly requests that information be treated as
confidential at the time of submitting the proposal.
Any requests for confidential treatment of information must be included in a cover letter with your
proposal and must enumerate the specific grounds in Iowa Code chapter 22, which support treatment of
the material as confidential and must indicate why disclosure is not in the best interests of the public.
The request must also include the name, address, and telephone number of the person authorized by
the Firm to respond to any inquiries by the Treasurer concerning the confidential status of the materials.
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Any documents submitted that contain confidential information must be marked on the outside as
containing confidential information, and each page upon which confidential information appears must
be marked as containing confidential information. The confidential information must be clearly
identifiable to the reader wherever it appears. All copies of the proposal submitted, as well as the
original proposal, must be marked in this matter.
In addition to marking the material as confidential material where it appears, the Firm must submit one
copy of the relevant pages of the proposal from which the confidential information has been excised.
The confidential material must be excised in such a way as to allow the public to determine the general
nature of the material removed and to retain as much of the document as possible. These pages must
be submitted with the cover letter and will be made available for public inspection.
The Firm's failure to request confidential treatment of material pursuant to this section and the relevant
laws and administrative rules will be deemed by the Treasurer as a waiver of any right to confidentiality
which the Firm may have had.

4.15 Restrictions on Gifts and Activities
Iowa Code chapter 68B contains laws which restrict gifts which may be given to or received by State
employees and requires certain individuals to disclose information concerning their activities with state
government. Firms are responsible for determining the applicability of this chapter to their activities and
for complying with these requirements. In addition, Iowa Code chapter 722.1 provides that it is a felony
to bribe a public official.

4.16 Agreement Not Exclusive
Any agreement resulting from this RFP shall not be an exclusive agreement between the parties, and the
Trust or Treasurer and is entitled to enter into similar agreements with any other party

4.17 Construction of RFP with Laws and Rules
This RFP is to be construed in light of pertinent legal requirements. Changes in applicable laws and rules
may affect the award process or the resulting contract. Firms are responsible for ascertaining pertinent
legal requirements and restrictions.

4.18 Fees
Fees quoted by the Firm must be valid for a period of 90 days from the due date of responses to this
RFP.

4.19 Oral Agreements
Any and all oral agreements are not binding on the Trust or the Treasurer. Written agreements
represent the contractual obligations of the Trust and the Treasurer.

4.20 Firm Presentation of Supporting Evidence
A Firm, if requested, must be prepared to present evidence of experience, ability, service facilities and
financial standing necessary to satisfactorily meet the requirements set forth or implied in the proposal.
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4.21 Changes to Proposal
No additions or changes to the original proposal will be allowed after submittal. While changes are not
permitted, clarification at the request of the Treasurer may be necessary.

4.22 Collusion
By responding, the Firm implicitly states that the proposal is not made in connection with any competing
Firm submitting a separate response to the RFP, and is in all respects fair and without collusion or fraud.

4.23 Attachments and Appendices are Part of RFP
Any attachment, appendix, schedule, table or exhibit that is referred to herein or attached hereto shall
be deemed incorporated herein by reference and shall constitute a part of this RFP.
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5. Format and Content of Proposals & Evaluation of Proposals
5.1 Instructions
The proposal shall include all of the documents and information and meet all of the requirements
described in Section 5.2. Failure to adhere to these requirements will cause rejection of the Firm’s
proposal. Firms are cautioned that the forms provided as attachments herein are to be used directly.
Proposals should follow the order of questions as they are asked in Section 3 of this RFP. In response to
each question asked in Section 3, restate the main question (denoted by a number or a letter) in bold
font followed by your answers stated in regular font. Responses should be thorough and answer the
specific question asked, (including any issues addressed following a question). The proposal shall be
formatted to 8.5" x 11" paper and be sequentially numbered, beginning with the cover page and include
appendices, addendums, and other attachments. Margins shall be no less than 1” on all sides. An
electronic copy shall be emailed to alicia.callanan@tos.iowa.gov.
If the Firm designates any information in its proposal as confidential pursuant to Section 4.16 of this
RFP, the Firm must comply with all requirements set forth in Section 4.16. The confidential material
must be excised in such a way as to allow the public to determine the general nature of the material
removed and to retain as much of the proposal as possible.
Proposals shall not contain promotional or display materials.
Attachments shall be referenced in the proposal.
If a Firm proposes more than one method of meeting these requirements, each shall be labeled and
submitted separately. Each will be evaluated separately.

5.2 Proposal
The following documents and responses shall be included in the proposal in the order given below:
Cover Page – Attachment A: The Firm will complete and submit with the proposal the Cover Page
included as Attachment A.
Transmittal Letter: The letter shall include the following:
1. Name, title, mailing address, electronic mail address, and telephone number of the contact
person who may be contacted by the Treasurer regarding the contents of the Firm’s proposal;
2. Acknowledgement that the Firm is able and willing to deliver services as described in Section 2
“Scope of Services” or an explanation of how its service would differ from these expectations;
3. Any request for confidential treatment of information, in addition to the specific statutory basis
supporting the request and an explanation of why disclosure of the information is not in the
best interest of the public. (See section 4.16 of this RFP for more information about
confidentiality.)
4. The Firm shall guarantee in writing the availability of the services offered and that all proposal
terms, including price, will remain Firm for a minimum of 120 days following the deadline for
submitting proposals.
5. The transmittal letter shall include acceptance of terms and conditions. The Firm shall
specifically state that Firm agrees with and accepts all terms and conditions stated in the RFP,
including the terms and conditions contained in Section 6, without change except as otherwise
expressly stated in its proposal. If the Firm objects to any term or condition, the Firm must
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specifically refer to the RFP or attachment page and section. Objections or responses that
materially alter the RFP may, in the Treasurer’s sole determination, be deemed non-responsive
and the Treasurer may disqualify the Firm. See Section 4.1 for additional information and
requirements regarding contract terms and conditions.
Answers to Questions: The Firm shall address each question in Section 3 RFP Questions of the RFP.
Emphasis should be on clarity, brevity and completeness of information.
Financial Proposal – Attachment B: The Firm shall sign and submit with the proposal the document
included as Attachment B, in which the Firm provides pricing proposals.
Proposal Certification – Attachment C: The Firm shall sign and submit with the proposal the document
included as Attachment C, in which the Firm shall certify that the contents of the proposal are true and
accurate.
Certification of Independence and No Conflict of Interest – Attachment D: The Firm shall sign and
submit with the proposal the document included as Attachment D, in which the Firm shall certify that it
developed the proposal independently. The Firm shall also certify that no relationship exists or will exist
during the contract period between the Firm and the State or any counties or local election officials that
interferes with fair competition or is a conflict of interest. The Treasurer reserves the right to reject a
proposal or cancel the award if, in its sole discretion, the Treasurer determines any relationship exists
that could interfere with fair competition or conflict with the interests of the State or the counties.
Certification Regarding Debarment, Suspension, Ineligibility and Voluntary Exclusion – Attachment E:
The Firm shall sign and submit with the proposal the document included as Attachment E, in which the
Firm shall certify that it is not presently debarred, suspended, proposed for debarment, declared
ineligible, or voluntarily excluded from covered transactions by any federal department or agency.
Federal regulations prevent Departments from letting contracts funded by federal grants or funds to
Firms who have been debarred, suspended, proposed for debarment, declared ineligible, or voluntarily
excluded from participating in contracts with federal agencies.
Authorization to Release Information – Attachment F: The Firm shall sign and submit with the proposal
the document included as Attachment F, in which the Firm authorizes the release of information to the
State.

5.3 Evaluation
The Treasurer will not necessarily award any contract resulting from this RFP to the Firm offering the
lowest cost to the Trust. Instead, the Treasurer intends to select the compliant Firm whose proposal
provides the Trust with the best value and serves the best interests of the Trust.
The Treasurer will use an evaluation committee to review and evaluate the proposals. The committee
will consider all information provided in the proposal when making its recommendation to the Treasurer
and may consider relevant information from other sources.

Evaluation Process
The evaluation process shall consist of the following steps:
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1. Proposal Format Review: An evaluation committee will review proposals to assess and verify
compliance with the requirements of this RFP. The Treasurer reserves the right to waive minor
variances at the sole discretion of the Treasurer.
2. Evaluation: The evaluation committee will evaluate and score all compliant proposals that have
advanced through Step 1.
The evaluation committee may use the following chart or similar criteria while it is scoring
applicants on the criteria mentioned above.
Organization
Experience
Strategy
Research and Technology
Cost Proposal

20%
20%
20%
20%
20%

3. Finalist Interviews: After the initial scoring evaluation, the evaluation committee may then
select Firms whose evaluation scores received the highest initial scores for finalist interviews.
Based on these presentations, the evaluation committee may then adjust the initial scores
based on the evaluation categories identified above and in accordance with the relative weights
accorded to each evaluation category.
4. Recommendation: The evaluation committee will make a recommendation to the Treasurer.
5. Decision: The Treasurer is not bound by the recommendation and may select a Firm(s) that was
not recommended by the evaluation committee, or he may reject all Firms. The Treasurer has
full discretion to hire a Firm(s).
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6. General Terms and Condition of the Contract
6.1 Contract Terms and Conditions
Any contract resulting from this RFP that the Treasurer expects to award as a result of this RFP will be
based upon the proposal submitted by the successful Firm and this solicitation. The contract between the
Treasurer and the Firm shall be a combination of the specifications, terms and conditions of the RFP and
any policies governing the marketing of the Treasurer’s programs, the contract terms contained below, the
offer of the Firm contained in the Firm’s proposal (excluding any exceptions taken by Firm in accordance
with this Section 4.1 that are not accepted by the Treasurer specifically in writing and contained in the
executed agreement), written clarifications or changes made in accordance with the provisions herein, and
any other terms deemed necessary by the Treasurer.
The contract terms and conditions contained in this Section are not intended to be a complete listing of
all contract terms and conditions that may be deemed necessary by the Treasurer but are provided only
to enable Firms to better evaluate the costs associated with the RFP and the potential resulting
contract(s). All costs associated with complying with these requirements should be included in any
pricing quoted by the Firm.
By submitting a proposal, each Firm acknowledges its acceptance of the terms, conditions, and
requirements contained in this RFP, including those contained in Section 6, without change except as
otherwise expressly stated in its proposal. If a Firm takes exception to any term, condition,
requirement or other provision of this RFP, it must state the reason for the exception and set forth in
its proposal the specific contract language it proposes to substitute in place of the excepted provision.
If a Firm takes exception to any term or condition contained in Section 6, the Firm must produce a
redlined draft of such language, and such redlined draft(s) must clearly reflect all of Firm’s exceptions
thereto and all alternative language or other changes that Firm specifically proposes to make.
Exceptions and/or proposed changes that materially change the terms, conditions, specifications, or
requirements of the RFP may be deemed non-responsive by the Treasurer, as determined in its sole
discretion, resulting in possible disqualification of the Firm’s proposal. A Firm’s failure to state an
exception to any term, condition, specification, requirement or other provision of this RFP and
propose alternative language in accordance with this Section 4.1 may be deemed by the Treasurer to
constitute Firm’s acceptance thereof. Any term, condition, provision, or requirement, to which a Firm
fails to take exception and propose changes in accordance with this Section 6.1 will not be subject to
negotiation. A Firm may not take exception to all of the provisions or terms contained in Section 6. A
Firm may not state that it takes exception to any terms, conditions, requirements, or other provisions
of the RFP to the extent any of the foregoing conflict with any terms or conditions contained in the
Firm’s standard form contracts. A Firm may not submit its standard form contract(s) for consideration
in lieu of the terms in Section 6. By submitting a proposal to this RFP, Firms acknowledge and agree
that the Treasurer and any successful Firm will be negotiating from a contract provided by the
Treasurer, and will not be negotiating from or utilizing a Firm’s standard form contracts. The Treasurer
reserves the right to refuse to enter into a contract with the successful Firm for any reason, even after
delivery of notice of selection or intent to negotiate a contract. The Treasurer further reserves the
right to negotiate contract terms with the successful Firm(s), and to suspend or terminate
negotiations at any time.
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Term of Contract
The Treasurer currently anticipates that the duration of the Agreement will be for an initial period of
two (2) years from the effective date of execution, which will then automatically renew under the
existing terms, unless the Treasurer provides the Firm with written notice of the Treasurer’s intent not
to renew or otherwise extend the Agreement. The additional renewals may be terminated at the
Treasurer’s discretion, with or without cause, after thirty (30) days written notice to the Firm.
General Terms
This Agreement cannot be assigned, transferred or conveyed in whole or in part by The Firm without the
consent of the Treasurer. For purposes of construing this clause, a transfer of a controlling interest in The
Firm shall be considered an assignment. The Firm will inform the Treasurer of changes in its corporate
structure within a reasonable time of such changes occurring.
Any delegation of services hereunder by The Firm shall be subject to the prior written consent of the
Treasurer, and any contract to be entered into by The Firm providing for a delegation of services shall be
subject to the prior written approval of the Treasurer.
Invoices
The Firm shall submit, on the frequency established in the Agreement, an invoice for services rendered in
accordance with this Agreement. The invoice shall comply with all applicable rules concerning payment
of such claims. The Treasurer shall verify the Firm’s performance of the Deliverables outlined in the invoice
before making payment. The Treasurer shall pay all approved invoices in arrears and in conformance with
Iowa Code § 8A.514. The Treasurer may pay in less than sixty (60) days, but an election to pay in less than
sixty (60) days shall not act as an implied waiver of Iowa Code § 8A.514.
Unless otherwise agreed in writing by the parties, the Firm shall not be entitled to receive any other
payment or compensation from the State for any Deliverables provided by or on behalf of the Firm under
this Contract. The Firm shall be solely responsible for paying all costs, expenses and charges it incurs in
connection with its performance under this Contract.
In addition to pursuing any other remedy provided herein or by law, the Client may withhold
compensation or payments to Firm, in whole or in part, without penalty to the Client or work stoppage by
Firm, in the event the Client determines that: Firm has failed to perform any of its duties or obligations as
set forth in this Contract. No interest shall accrue or be paid to Firm on any compensation or other
amounts withheld or retained by the Client under this Contract.
In the event that the Firm owes the State any sum under the terms of this Contract, any other contract or
agreement, pursuant to a judgment, or pursuant to any law, the State may, in its sole discretion, set off
any such sum against: (1) any sum invoiced by, or owed to, Firm under this Contract, or (2) any sum or
amount owed by the State to Firm, unless otherwise required by law. The Firm agrees that this provision
constitutes proper and timely notice under any applicable laws governing setoff.
Indemnification
The Firm will be liable to and shall indemnify, defend and hold harmless the Trust, the Treasurer, and
the officers, directors, employees and agents of any of them having responsibilities in connection with
the Trust (collectively, the "Indemnitees"), from and against any and all losses, costs, claims, liabilities,
penalties, demands, and expenses, including without limitation reasonable attorneys' fees and
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disbursements, but excluding consequential, punitive, indirect or special damages, ("Losses") suffered,
incurred or sustained by the Indemnitees or to which any of them becomes subject, to the extent
resulting from, arising out of or relating to (i) a breach by the Firm of its duties, obligations,
representations, warranties or covenants under this Agreement, or (ii) any negligence, willful
misconduct or fraud by the Firm or its officers, employees, agents, representatives, affiliates, delegates
or subcontractors with respect to, related to or concerning any of their duties or obligations under this
Agreement. Notwithstanding the foregoing, an Indemnitee will not be entitled to indemnification
hereunder to the extent that (i) any Indemnitee (including any Indemnitee not seeking indemnification)
acted in bad faith and, in the case of a criminal proceeding, had reasonable cause to believe that its, his
or her conduct was unlawful or (ii) such Losses arose from a material violation of this Agreement by, or
the negligence, willful misconduct or fraud of, or willful violation of law by, any Indemnitee (including
any Indemnitee not seeking indemnification).
The Firm shall maintain insurance coverage insuring the Firm and/or subcontractors against all general
liabilities, product liability, personal injury, property damage, and (where applicable) professional
liability in the amount specified in the Firm for each occurrence. In addition, the Firm shall ensure it has
any necessary workers’ compensation and employer liability insurance as required by Iowa law.
Neither the Trust nor the Treasurer shall be obligated to indemnify the Firm for any reason.
Confidentiality
During the term of this Agreement and thereafter, the Firm shall not disclose, duplicate, copy, or use for
any purpose other than for the performance of their duties under this Agreement and shall treat as
confidential and as proprietary to the Trust all information that relates to the Trust and that has been
obtained from the Treasurer under this Agreement. The Firm’s employees shall be allowed access to the
Trust records as needed for their duties relating to this Agreement and in accordance with all applicable
laws and rules. The obligation to treat as proprietary and confidential shall not apply to information that
is publicly available, is in the Firm’s possession on the date of this Agreement if it was not obtained from
the State, or was obtained by the Firm rightfully from third parties, and further shall not apply to
information that is required to be produced by law, regulation, or the order of a court or other
governmental agency. The provisions of this Section shall survive the termination of this Agreement.
Third-Party Distribution
Except to the extent that the nature of the work indicates otherwise, the Firm’s work is prepared solely
for the internal business use of the Trust and it may not be provided to third parties without the Firms’s
prior written consent, such consent not to be unreasonably withheld.
Right of Audit
The Firm agrees that the Auditor of the State or any authorized representative of the State shall have
access to, and the right to examine, audit, excerpt, and transcribe any directly pertinent books,
documents, papers, and records of the Firm relating to the drafts, credits, orders, invoices, or payments
related to this Agreement. The Firm agrees to maintain all records relating to this Agreement for three
(3) years following the date of final payment or completion of any required audit, whichever is earlier.
Compliance with this clause does not relieve the Firm of any obligation to retain records in accordance
with other laws or regulations of Federal, State, or local governmental units.
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State and Local Taxes
The Trust is exempt from federal excise taxes, and no payment will be made for any taxes levied on the
Firm’s employees’ wages. The Trust is exempt from state and local sales and use taxes on the services
supplied pursuant to this Agreement.
Default; Termination
In the event that the Firm fails to observe and perform any covenant, condition, or obligation under this
Agreement, the Treasurer shall provide written notice to the Firm requesting that such breach or
noncompliance be immediately remedied. In the event that such breach or noncompliance continues for
thirty (30) days beyond the date of said written notice, the Treasurer may either: (1) immediately
terminate this Agreement without additional written notice, or (2) enforce the terms and conditions of
this Agreement and seek any legal or equitable remedy. In either event, the Treasurer may seek
damages as a result of said breach or failure to comply with the terms of this Agreement.
With the mutual agreement of both Parties upon receipt and acceptance of written notice, this Agreement
may be terminated on an agreed upon date prior to the end of the term without penalty to either Party.
The agreed termination date shall not be less than sixty (60) days from the first of the month following
the date of notification, unless the Parties mutually agree to shorten the time period.
The Treasurer and the Firm may terminate this Agreement without notice and without the payment of
any penalty at any time if the funds necessary for the State to fulfill the State’s obligations hereunder are
insufficient for any reason.
The Treasurer may immediately terminate this Agreement for malfeasance, misfeasance, fraud, or a
change in the financial position that could impair the stability of the Firm. The sole determination of such
cause and whether it has been substantially remedied shall be made by the Treasurer and shall be binding
upon all Parties.
If this Agreement is terminated, the Firm must deliver to the Treasurer, in an orderly and timely manner,
all records and data created for the Trust in a format acceptable to the Treasurer.
Nondiscrimination
The Firm agrees not to engage in any discriminatory practices based on age, race, color, creed, religion,
national origin, sex, sexual orientation, gender identity, or disability, and will comply with all provisions of
federal, State, and local regulations against discrimination. The Firm shall ensure that any authorized
subcontractors comply with the provisions of this section.
Applicable Law
This Agreement will be deemed to have been entered into in the State of Iowa, and all duties, obligations
and rights hereunder will be governed by the laws of the State of Iowa, without regard to conflicts of laws
principles.
Disputes
In any proceeding litigated in court arising out of or relating to this Agreement, the Parties agree to waive
a jury trial. It is the express intention of the Parties that all legal actions and proceedings related to this
Agreement or to any rights or any relationship between the Parties arising therefrom shall, to the extent
jurisdiction can be established, be initiated and maintained in Des Moines, Iowa, in Polk County District
Court for the State of Iowa. If, however jurisdiction is not proper in the Polk County District Court, the
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action shall only be brought in the United States District Court for the Southern District of Iowa, Central
Division, provided that jurisdiction is proper in that court. If federal jurisdiction cannot be established with
respect to any such action or proceeding, such action or proceeding may be initiated and maintained in
State courts. The Firm and the Treasurer each irrevocably consents to the jurisdiction of such courts in
any such action or proceeding and waives any jurisdictional objections they may have to any such action
or proceeding.
Cooperation
The Parties shall cooperate with each other in a commercially reasonable manner in order that the duties
and obligations of the Parties hereunder may be effectively discharged. Each Party shall take such further
action as the other Party hereto may from time to time reasonably request in order to carry out the intent
and purpose of this Agreement, including consideration of amendments to this Agreement which may be
necessary in light of changes affecting the Trust.
Severability
The invalidity of or inability to enforce any provision of this Agreement will not affect the other provisions,
and this Agreement will be construed in all respects to the extent possible to fulfill the purposes of this
Agreement as if such invalid or unenforceable provision were omitted. To the extent any provision of this
Agreement is held to be invalid or unenforceable, the Parties agree to negotiate in good faith in an effort
to adopt revised provisions designed to reflect the original intention of the Parties and the purposes of
the Agreement.
Successors
This Agreement shall be binding upon and inure to the benefit of, the Firm, the Treasurer and the Trust
and their respective successors and permitted assigns. All references herein to the Treasurer shall be
deemed to include any successor to the functions thereof under the Act with respect to the Trust. All
references herein to the Firm shall be deemed, respectively, to include any corporate successor thereto.
Third Party Beneficiaries
The provisions of this Agreement are solely for the benefit of the Firm, the Treasurer and the Trust and
nothing in this Agreement shall be construed to give to any other person any legal or equitable right,
remedy or claim under or in respect to this Agreement or any provision contained herein.
Force Majeure
Neither of the Parties shall be responsible for delays or failures in performance resulting from acts
beyond the reasonable control of such Party. Such acts shall include, but not be limited to, acts of God,
riots, acts of war, terrorism, epidemics, governmental regulations superimposed after the fact, changes
in the laws, rules and regulations applicable to the Trust that cause a substantial hardship to any Party,
fire, earthquakes, or other disasters ("Uncontrollable Event"). Additionally, each Party acknowledges
and agrees that the ability of the Parties to perform their respective obligations described hereunder
depends on the timely and adequate performance by third-party vendors supplying necessary services
and materials. No Party shall be responsible for delays or failures in performance hereunder if caused by
delays or failures by third party vendors beyond the control of the Party; such failure by a vendor shall,
together with an Uncontrollable Event, be known as a "Force Majeure" unless the failure was also
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accompanied by the Party's failure to exercise reasonable care in selecting or retaining such third party
vendor. In the event that any Party is unable to perform any of its obligations under this Agreement or
to enjoy any of its benefits because of a Force Majeure, the Party who has been so affected shall
immediately give notice to the other Parties and shall do everything commercially reasonable to resume
performance. Upon receipt of such notice, all obligations affected by the Force Majeure under this
Agreement shall be immediately suspended. If the period of nonperformance exceeds forty-five (45)
days from the receipt of notice of a Force Majeure, any Party that has the ability to perform and has not
been so affected may, by giving written notice, immediately terminate this Agreement provided that the
obligations affected by the Force Majeure are material.
No Waiver
No act, delay or omission done, suffered or permitted by one Party or its subsidiaries, affiliates,
delegates or assignees shall be deemed to waive, exhaust or impair any right, remedy or power of such
Party hereunder, or to relieve any other Party from the full performance of this Agreement. No waiver
by any Party of any right or remedy under this Agreement shall be deemed to be a waiver of any other
or subsequent right or remedy under this Agreement, and no waiver of any term, covenant or condition
of this Agreement shall be valid unless in writing and signed by the obligee Party.
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Attachment A: Cover Page
Marketing Services RFP
Firm:

Federal ID Number:

Firm’s Complete Address:

Telephone:

Name and Title:

Email:

Telephone:

Signed by: ______________________________________________Date:__________
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Attachment B: Financial Proposal

Having carefully examined all the specifications and requirements of this RFP, the undersigned proposes
to furnish services required pursuant to the above-reference Request for Proposal upon the terms
quoted below.

Fees
Compensation and fees will be evaluated based on the Firm(s) pricing submitted for the rate of services
for the following:

Retainer
Please refer to section 2. If you charge a retainer, provide the cost of the retainer overall or split it
between the services under the Scope of Services. Retainer should not be duplicated in the overall
section and the breakouts.
Overall Retainer per month: $_______________
Services included in the retainer: _______________________________________________________
___________________________________________________________________________________

Additional Costs
For each section, provide a retainer associated (only if the above retainer is not all-inclusive of those
services); a short description of the services provided with the retainer; and a cost breakdown of any
services that are not included in the retainer.
2.2 Public Relations and Program Identification
2.3 Print Materials
2.4 Out-of-State Marketing
2.5 In-State Marketing
2.6 Research and Analytics
2.7 Additional Marketing, Advertising and Research Services
2.8 Account Management, Monitoring and Reporting
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Sample Budget
Provide a sample budget with all costs included. Assume a million dollar budget with the following
breakdowns. In the “Detail what is included” column, provide quantities associated with the dollar
values and/or other information that provides man-hours, external costs, etc.
Service
Detail what is included
Three One Month-Long Statewide
TV Buys
Two Commercial Productions –
Includes all creative and producing
Four Direct Mail Postcards to
50,000 Households
Year-Round Digital Marketing
Year-Round Social Media
Two Event Sponsorships
Other (if applicable)

Budgeted Amount
$

$
$
$
$
$
$

Additional Funds
If College Savings Iowa had $200,000 to spend on a special effort, provide some ideas on what you
would recommend over the budget above.
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Attachment C: Proposal Certification

Date

Alicia Callanan, RFP Coordinator
Iowa Treasurer of State
Lucas State Office Building
321 E 12th St, 1st Floor
Des Moines, Iowa 50319
Re:

Request for Proposal
Marketing Services RFP
PROPOSAL CERTIFICATION

Dear Ms. Callanan:

I certify that the contents of the proposal submitted on behalf of (Name of Firm) in response to the RFP
for Marketing Services are true and accurate. I also certify that (Name of Firm) has not made any
knowingly false statements in its proposal.

Sincerely,

____________________________________
Name and Title
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Attachment D: Certification of Independence and No Conflict of Interest
Date

Alicia Callanan, RFP Coordinator
Iowa Treasurer of State
Lucas State Office Building
321 E 12th St, 1st Floor
Des Moines, Iowa 50319
Re:

Request for Proposal
Marketing Services
CERTIFICATION OF INDEPENDENCE AND NO CONFLICT OF INTEREST

Dear Ms. Callanan:
By submitting a proposal in response to the RFP for the Marketing Consulting Services, the undersigned
certifies the following:
1. The proposal has been developed independently, without consultation, communication or agreement
with any employee or consultant to the State who has worked on the development of this RFP, or with
any person serving as a member of the evaluation committee.
2. The proposal has been developed independently, without consultation, communication or agreement
with any other Firm or parties for the purpose of restricting competition.
3. Unless otherwise required by law, the information found in the proposal has not been knowingly
disclosed and will not be knowingly disclosed prior to the award of the contract, directly or indirectly, to
any other Firm.
4. No attempt has been made or will be made by (Name of Firm) to induce any other Firm to submit or
not to submit a proposal for the purpose of restricting competition.
5. No relationship exists or will exist during the contract period between (Name of Firm) and the State
that interferes with fair competition or as a conflict of interest.
Sincerely,

____________________________________
Name and Title

29 | P a g e

Attachment E: Certification Regarding Debarment, Suspension,
Ineligibility and Voluntary Exclusion
Date
Alicia Callanan, RFP Coordinator
Iowa Treasurer of State
Lucas State Office Building
321 E 12th St, 1st Floor
Des Moines, Iowa 50319
Re:

Request for Proposal
Marketing Services RFP
CERTIFICATION REGARDING DEBARMENT, SUSPENSION, INELIGIBILITY AND VOLUNTARY
EXCLUSION

Dear Ms. Callanan:
By submitting a proposal in response to the RFP for the Marketing Services, the undersigned certifies the
following:
1. I certify that, to the best of my knowledge, (Name of Firm) and all of its principals: (a) are not presently
debarred, suspended, proposed for debarment, declared ineligible, or voluntarily excluded from covered
transactions by a Federal Agency or agency; (b) have not within a three year period preceding this proposal
been convicted of, or had a civil judgment rendered against them for commission of fraud, or a criminal
offense in connection with obtaining, attempting to obtain, or performing a public (federal, state, or local)
transaction or contract under a public transaction, violation of antitrust statutes or commission of
embezzlement, theft, forgery, falsification or destruction of records, making false statements, or receiving
stolen property; (c) are not presently indicted for or criminally or civilly charged by a government entity
(federal, state, or local) with the commission of any of the offenses enumerated in (b) of this certification;
and (d) have not within a three year period preceding this proposal had one or more public transactions
(federal, state, or local) terminated for cause.
2. This certification is a material representation of fact upon which the Treasurer has relied upon when
this transaction was entered into. If it is later determined that the undersigned knowingly rendered an
erroneous certification, in addition to other remedies available, the Treasurer may pursue available
remedies including suspension, debarment, or termination of the contract.
Sincerely,
____________________________________
Name and Title
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Attachment F: Authorization to Release Information
Date
Alicia Callanan, RFP Coordinator
Iowa Treasurer of State
Lucas State Office Building
321 E 12th St, 1st Floor
Des Moines, Iowa 50319
Re:

Request for Proposal
Marketing Services RFP
AUTHORIZATION TO RELEASE INFORMATION

Dear Ms. Callanan:
[Name of Firm] hereby authorizes the Treasurer to obtain information regarding its performance on other
contracts, agreements or other business arrangements, its business reputation, and any other matter
pertinent to evaluation and the selection of a successful Firm in response to the Request for Proposal for
the Marketing Services.
The Firm acknowledges that it may not agree with the information and opinions given by such person or
entity in response to a reference request. The Firm acknowledges that the information and opinions given
by such person or entity may hurt its chances to receive contract awards from the State or may otherwise
hurt its reputation or operations. The Firm is willing to take that risk.
The Firm hereby releases, acquits and forever discharges the State of Iowa, the Treasurer of the State of
Iowa, and, their officers, directors, employees and agents from any and all liability whatsoever, including
all claims, demands and causes of action of every nature and kind affecting the undersigned that it may
have or ever claim to have relating to information, data, opinions, and references obtained by the State
in the evaluation and selection of a successful Firm in response to the Request for Proposal for the
Marketing Services.
The Firm authorizes representatives of the Treasurer to contact any and all of the persons, entities, and
references, which are, directly or indirectly, listed, submitted, or referenced in the undersigned's proposal
submitted in response to the Request for Proposal for the Marketing Services.
The Firm further authorizes any and all persons, entities to provide information, data, and opinions with
regard to the undersigned's performance under any contract, agreement, or other business arrangement,
the undersigned's ability to perform, the undersigned’s business reputation, and any other matter
pertinent to the evaluation of the undersigned.

31 | P a g e

The undersigned hereby releases, acquits and forever discharges any such person or entity and their
officers, directors, employees and agents from any and all liability whatsoever, including all claims,
demands and causes of action of every nature and kind affecting the undersigned that it may have or ever
claim to have relating to information, data, opinions, and references supplied to the Treasurer in the
evaluation and selection of a successful Firm in response to the Request for Proposal for the Pension
Consulting Services.
A photocopy or facsimile of this signed Authorization is as valid as an original.
Sincerely,

____________________________________
Printed Name of Firm Organization

____________________________________ ____________
Name and Title of Authorized Representative Date
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